
Social Media Toolkit 
Increase Your Visibility at 

Vision Expo West



Social Media Toolkit

Why use social 

media?
• Excellent way to engage attendees, 

prospective buyers, and eyewear and 

eyecare audience

• Amplifies your presence at Vision Expo 

• Offers a way to extend the power and 

excitement of Vision Expo beyond the 

trade show floors 

• Great exposure for your brand



Social Media Toolkit

Official Hashtag:

#VisionExpo
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Social Media Posts

Facebook Posts

• Sample Facebook Copy: 

• Pre-Show: Register for FREE for #VisionExpo! Join us in Las Vegas for 
ǘƘŜ ŎŀƴΩǘ-miss eyewear & eyecareevent of the year.
http://west.visionexpo.com/

• During Show:²ŜΩǊŜ ŀǘ ōƻƻǘƘ XXXat #VisionExpoWest. Stop by and 
visit for the latest _____ (insert info about what to see at your booth).   

• We encourage you to share imagery of your product/booth while at 
#VisionExpoWest

http://west.visionexpo.com/
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Social Media Posts
Facebook Images
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Social Media Posts

Tweets

• Sample Twitter Copy: 

• Pre-Show: Register for FREE for #VisionExpo! Join us in 
#LasVegasŦƻǊ ǘƘŜ ŎŀƴΩǘ-miss eyewear & eyecareevent 
of the year.http://west.visionexpo.com/

• During Show: ²ŜΩǊŜ ŀǘ ІVisionExpo! Stop by Booth XXX 
to get a look at our latest products. 

• We encourage you to share imagery of your 
product/booth while at #VisionExpo

http://west.visionexpo.com/
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Social Media Posts
Twitter Images
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Social Media Posts

Instagram Posts

• Sample Instagram Copy: 

• Pre-Show: Register for FREE for #VisionExpo! Join us in 
#LasVegasŦƻǊ ǘƘŜ ŎŀƴΩǘ-miss eyewear & eyecareevent 
of the year. Click the link in our bio to register. (Put this 
link in your bio:http:// west.visionexpo.com/)

• During Show: ²ŜΩǊŜ ŀǘ ōƻƻǘƘ XXX at #VisionExpoWest. 
Stop by and visit for the latest _____ (insert info about 
what to see at your booth).   

• We encourage you to share imagery of your 
product/booth while at #VisionExpo
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Social Media Posts
Instagram Images



Social Media Toolkit Vision Expo West

Social Media Graphics and Video Content 

• Dropbox link assets to promote Vision Expo West:  
https://www.dropbox.com/sh/7hjxlj78r1lhz3j/AADz8vzc6-
7cwu_7ElK5o-1ia?dl=0

https://www.dropbox.com/sh/7hjxlj78r1lhz3j/AADz8vzc6-7cwu_7ElK5o-1ia?dl=0
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Key Social Media Takeaways

• Follow and consistently use the official hashtag: 
#VisionExpo

• Promote the hashtagearly to build excitement.

• Make sure the majority of your posts are image-based.

• Always tag and mention Vision Expo in your posts so 
that we can help amplify your content.
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Tips for Social Media Promotion

1. Use the official hashtag and follow it continuously 

• Promote the hashtagbefore Vision Expo so that attendees know to use it during 
the event.

• Keep the hashtagconsistent across all social platforms and use in all of your 
posts and updates.

• Tweets with hashtagsget 2X more engagement than those without (Source: 
http://bit.ly/1y62Sh9).

• Follow the hashtagduring Vision Expo so that you can engage with others using 
it, track the chatter at the event, and easily interject into conversations. 

http://bit.ly/1y62Sh9


Social Media Toolkit Vision Expo West

Tips for Social Media Promotion

2. Use custom graphics to promote the event and the hashtag

• Promoting early with images is a great way to build excitement for the event.

• Use proper sizing for each social network: Facebook (1200px X 900px), Twitter 
(1024px X 512px), and Instagram(640px X 640x).

• Use high-quality images when promoting. Facebook places higher importance on 
high-res images so more people will see your post if they are not blurry.   Tip: 
Photos taken on an iPhone tend to be higher-quality than an iPad. A digital 
camera works best.

• Follow Vision Expo on social media and use/share those custom images/content. 
Please feel free to share and post the image below. Full social media toolkit 
available. 
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Tips for Social Media Promotion

3. Share your content with Vision Expo
• We want to help build buzz for your booth as well!

• Tag Vision Expo on Facebook, @VisionExpoon Twitter, and @intlvisionexpoon 
Instagramwhenever you post so that we can share your content.

4. Reach out and promote early
• Social media is a great way to initiate conversations.

• Reach out to attendees, frame buyers, etc. to get them excited about the event.

• Share the hashtagwith them leading up to the event and ask them to share it 
with their followers and use it on the day of the event.

• Creating enthusiasm before the event will encourage others to promote the 
event.
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Tips for Social Media Promotion

5. Publicize your booth on social media
• Social media is a great way to drive attendance to your booth

• Use our custom graphics (slides 11 to 13) to help promote your booth 
number and drive awareness pre-show

• Take photos and video during the show to highlight why people should 
attend your booth

• Social media giveaways are a great way to bring people to your booth

• Ex.- Offer a special prize for those that share your post or tweet a 
selfiefrom your booth

• Host a contest related to your product or service to collect leads for 
potential customers before or during the show. 
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Tips for Social Media Promotion

6. Schedule and draft your messages beforehand

• While live coverage is key, anything you can do ahead of time helps.

• Pre-schedule information about your booth and information regarding any 
special incentives at your booth.

• Look into using free tools such as TweetDeckor HootSuiteto pre-schedule 
your tweets.

• Facebook has an easy to use scheduling tool that allows you to schedule 
posts directly from your business page.

• This allows you time to take pictures and share everything else happening 
at Vision Expo in real-time. 
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Tips for Social Media Promotion

7. Live Coverage: Photos/Video

• The best way to share the experience of being at an event is via images and videos.

• Use images with almost all of your posts. A good rule of thumb is that 60% of your posts 
should have images attached them. 

• ут҈ ƻŦ ŀ CŀŎŜōƻƻƪ ǇŀƎŜΩǎ ƛƴǘŜǊŀŎǘƛƻƴǎ ƘŀǇǇŜƴ ƻƴ ǇƘƻǘƻǎ Ǉƻǎǘǎ ŀƴŘ тр҈ ƻŦ ǇŀƎŜ 
updates are photos (Source: 10 Surprising and Important Social Media Stats).

• Tweets with images get 2X the engagement rate of those without (Source: 
http://bit.ly/1y62Sh9) and 35% more retweets(Source: http://bit.ly/1y63d3p).

• Be sure to tag Vision Expo  in your images when you post.

• 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ ǳǎŜ ǾƛŘŜƻ ŀǎ ǿŜƭƭ ǘƻ ŎŀǇǘǳǊŜ ǘƘŜ ŜƴŜǊƎȅ ƻŦ ǘƘŜ ŜǾŜƴǘΦ

• Utilize Facebook LIVE to capture the excitement of Vision Expo East and show off your 
booth 

http://www.business2community.com/brandviews/buffer/10-surprising-important-social-media-stats-need-know-0930686
http://bit.ly/1y62Sh9
http://bit.ly/1y63d3p


Thank You


